DesignDetails

As we enter the last month of 2007 I have been taking stock of the year in business. It has been a year of growth for HamiltonBerchman. We are providing more value to more clients, we are employing more people and we have learned a great deal about business and ourselves. Thanks to all of you for being connected to HamiltonBerchman in some way.

Value

I had an interesting conversation with a colleague the other day. The conversation centered on the idea of what value service providers can give to our clients. I am speaking to the value provided to clients or customers that goes beyond the basic project or transaction. The value can come from the client/customer relationship and the knowledge of their business built over time, or from the area(s) of expertise and counsel you may offer them. For example, knowledge of your issues related to using the Internet to communicate allows someone like me to gain insight into your business and suggest unknown opportunities and possibilities. The suggestions I may provide are in helping the client either streamline their processes, improve customer relations, or improve their standing in the marketplace. Ulimately these suggestions are key in helping clients/customers succeed and make the difference between being average or excellent..

Value is a key differentiator between the 'on-par' experience and the extra-ordinary experience. We have all experienced the value in some business relationship at one point or another, and we remember it. There is no denying that by providing value to the client you can make yourself stand out from the crowd. I just experienced this today at two local shops while holiday shopping. The proprietors we friendly, helpful and courteous. However, one establishment offered me a discount and free wrapping, and the other provided me with excellent customer service. Both places stand out in my mind and will instantly thought of should someone ask, “do you know where I can get....?” In what ways do you provide value?

RSS

In hopes of providing ‘value’ to you, our reader this month I will talk about RSS (Real Simple Syndication). What is RSS? What can it do for you and your business? RSS is a technology in widespread use on the internet. It allows people and companies to publish and disseminate information in an easy, cost effective, and powerful manner. Either through the use of blogs, email newsletters, or news portals on websites, RSS allows you, the publisher of information, a way to push your content out to major media and communication agencies on the internet. Additionally and more important, RSS allows you to talk directly with your customers, clients, and vendors. If you surf the web a fair amount you may have seen the orange icon indicating that a website has an rss feed. The icon looks like this:

If you see this icon you should feel free to click on it. When you do you should be asked how you would like to subscribe. Most modern webbrowsers have the ability to handle RSS. Additionally you can use a web based service like I do. Mine is Google Reader. I subscribe to about 30 RSS feeds and I have them categorized by type of information: personal, business, etc.

RSS allows people the opportunity to ‘subscribe’ to your RSS feed. Much like being subscribed to a magazine, when you are subscribed to an RSS feed every time someone publishes content the RSS feed disseminates the content essentially free of charge. You do not need to go and check if there is new content, if there is new inforation it just shows up. There are no postage fees, no delays, no lost mail. Your content is delivered to your subscribers and to the major websites that track RSS feeds. These websites categorize content based on type of business or industry. This allows media outlets to search within industries or areas of content for story ideas, or for the latest information about your company.

RSS provides an simple and inexpensive way to publish the message of your company or organization and a way for you to stay informed.

Let me know if you have any questions about RSS or how to use it.

